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MEMORANDUM FOR CLINICAL INVESTIGATORS WHO INTEND TO DO RESEARCH ON WALTER REED ARMY MEDICAL CENTER POPULATIONS.





SUBJECT:  Guidelines for Use of Advertisement in Human Subject Recruitment for A Research Study





1.  A research advertisement is defined as any information given or presented to potential human research subjects using printed, electronic or world wide web media with an intent for recruitment into a research study.  Examples of advertisements are flyers, postcards, brochures, newspaper advertisements, radio advertisements, press releases or postings on the internet.





2.  All research advertisements require review and approval by the Human Use Committee (HUC).  It is preferable that the advertisement is submitted to the WRAMC Institutional Review Board, as part of the package for initial review.  However, if at a later date the investigator decides to advertise for subject recruitment for an ongoing approved research protocol, an addendum for the advertisement needs to be submitted for review and approval by the HUC.





3.  Investigators with approved research protocols from other institutions who desire to


advertise at WRAMC must comply with submitting the advertisement to WRAMC HUC and proof of IRB approval at their institution.  





4.  The HUC will review the content, language and design for the accuracy and the presentation of the advertisement to ensure that it meets Federal and Army standards such as, it does not appear to be coercive, it does not over state or imply an outcome, safety, or potential benefit beyond what is outlined in the consent documents and the protocol, etc.





5.  The content of the advertisement - The advertisement must briefly describe the


purpose of the study; eligibility criteria used to enroll subjects; time expenditure or other commitment required for subject participation; potential benefits expected if any; name and address of the principal investigator; location of the study; and contact person for further information (including phone number).  





 6.  The HUC only approves the content of the advertisement (or changes in the content of an approved advertisement).  The placement of the advertisement should be approved by the appropriate authority (e.g., Executive Office for the WRAMC Hospital, Executive Officer for the WRAMC installation).   If you plan to advertise on installations that are outside of WRAMC, a separate approval needs to be obtained from each of the installations (for example:  Forest Glenn Commissary, Navy Medical Center, etc.).





7.  Submit the following application form along with a copy of the advertisement for each source or media if different in content to the Department of Clinical Investigation.  











Encl.						Ph.D., DAC


as						Chief, Research Review Service


						Department of Clinical Investigation 


�



MCHL-YOUR OFFICE SYMBOL					DATE:





MEMORANDUM FOR HUMAN USE COMMITTEE, WRAMC





SUBJECT:  Advertisement to Recruit Research Subjects - 





Request approval of the following advertisement for recruitment of research subjects.





TITLE OF PROTOCOL: 








PRINCIPAL INVESTIGATOR: 








STATUS OF THE PROTOCOL:


Approved at WRAMC: ___YES	___NO





If Yes,  	Work Unit Number________________





If No,	Name of Institution    _______________________________________________





	Date of Approval       ___________________





	Submit a copy of letter of IRB Approval.





ADVERTISEMENT: 





Include a draft copy of the advertisement for each source if different in content.











SOURCE OF ADVERTISEMENT:  (Provide a list of source where the advertisement will appear.  Examples are WRAMC Stripe, Hometown Newspaper, Bulletin Board, etc.)














								(Signature Required)


							PRINCIPAL INVESTIGATOR


								SIGNATURE BLOCK
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